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ABSTRACT
The focus of this study will be on the technologsel venture in Malaysia that falls under the
Small and Medium Enterprises (SMESs) group in MatayEhe reason being for choosing SME for
this study is due to the reason that most companid4alaysia are SMEs as well as about 95% of
Malaysian economic activities depend on the SMiBgyTare the major income contributor for
Malaysia. The determinants identified to be cruda@l the technology-based venture creation and
growth in Malaysia are business opportunity, fin@hcresources, technology management,
government support, business networks, and entneprél drives/talents.
Keywords: Technology-based venture, venture a@eatventure growth, business opportunity,
financial resources, technology management, govenhrsupport, business networks,
and entrepreneurial drives/talents.

INTRODUCTION

Malaysia as one of the developing nation of theldyohas transformed its economy from an
agrarian economy into an industrialised multi-seetmonomy over the past two decades. Currently,
the growth of Malaysian economy is primarily driveg exports of manufactured electrical and
electronic products, which has led to a robustifprexchange reserves and decreasing the nation’s
external debt. The importance of the technologyetagnture as an economic engine of growth for
a country is often cited in most technical or tewthgy entrepreneurship literature today. From an
economic perspective, the contributions of techgylbased venture are reflected in terms of the
country’s economic growth that resulted from imparid export activities as well as from
employment activities (Karagozoglu & Lindell, 1998tanecksha, 1999; Poon, 2004). However,
from the marketing perspective, the contributiohgechnology-based venture are more in terms of
product or service innovations that are marketarid create added value by enriching society
lifestyles (Abetti & Stuart, 1986; Banting & Litvalk 970; Freel, 2000). Yet, from the management
perspective, technology-based ventures are seeapable of managing resources effectively and
efficiently in achieving the organizational goalsdaobjectives (Raymond, 2003; Sullivan, 2000;
Swiercz & Lydon, 2002; Wincent, 2005).

To ensure a sustainable growth and developmemcbhblogy-based venture as a whole, it will be
beneficial for policy makers to determine the uhdeg factors that are responsible for the
successful creation and growth for such entitiende, this study is particularly directed to examin
every aspect that lead towards the creation angtgrof a technology-based venture in Malaysia.
Since identifying the ‘creation’ aspects are ndfisient, factors that are responsible for the giftow
and performance of such technology-based ventuvaiaysia will also be examined.
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THE DETERMINANTS OF SUCCESSFUL TECHNOLOGY-BASED VENTURE
CREATION AND GROWTH

The determinants of successful technology-basedurercreation and growth were originally
derived from previous research on entrepreneurglture creation and growth by Montanari,
Domicone, Oldenkamp & Palich, (1990), Timmons & r&fii, (2004), Yamada, (2004), Neck,
Meyer, Cohen & Corbett, (2004), Deakins & FreeD(2), and Chell, (2001). All authors agreed
that opportunities, resources and technology amérgponent support are the important variable for
venture creation and growth. In addition, Yamadaellz Deakins and Freel and Neck et al., seemed
to agree that business network is also an impont@t¢rminant for technology-based venture
creation and growth eventhough Timmons and Spiaetli Montanari et al, do not explicitly discuss
the importance of business networks in their figdinEntrepreneurial drive/talents is deemed to be
important by all authors except Yamada, and Claalithey also did not discussed this particular
determinants in their studies.
Table 1. Comparison of Variables by Different Authors

Authors

Yamada | Chell | D& F T&S Neck Mont.

2004 2001 | 2003 2004 2004 1990
Business Oppor tunity v v v v v v
Financial Resour ces v v v v v v
Technology M anagement v v v v v v
Gover nment Support v v v v v v
Business Networ ks v Vv v v
Entrepr.| Drives/Talents v v v v

Based on the summary of the various models fourttiénliterature, it is evident that most of the
earlier researchers have agreed that opportunigssurces, technology management, government
supports, business networks and entrepreneurigdsitalents are important determinants (constructs
or correlates) for technology-based venture creaitd growth as can be seen in Table 1.

PROPOSED FRAMEWORK ON THE [IMPORTANT DETERMINANTS FOR
TECHNOLOGY BASED VENTURE CREATION AND GROWTH IN MALAYSIA

Figure 1 below, represents the theoretical framkwwooposed for the study.

Figurel: Proposed Theoretical Framework

Determinants for Venture

Determinants for Venture Growth
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6. Entrepreneurial
Drives/Talent
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IDENTIFICATION OF BUSINESS OPPORTUNITY

According to Meyer and Allen (2000), opportunityan idea that has commercial value, whereas
Fry (1993) defined opportunity as the possibilitiy making a profit by marketing a product or
service. Zimmerer and Scarborough (2002) definqbdpnity as a positive external option that a
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firm can exploit to accomplish its mission, goatsl @bjectives. Overall, the definition by Zimmerer
and Scarborough (2002) is suitable to be adoptethfe particular study because for technology-
based venture creation and growth to be succediséulentrepreneur must be able to identify
opportunity as a positive external option thatrenfcan exploit to accomplish its mission, goals and
objectives. Opportunity identification can be definas the process by which an entrepreneur comes
up with the opportunity for a new venture (Hisri€h Peters, 2002). In the next paragraph, a
discussion on opportunity discovery that is uselémtifying business opportunities for businesses
is provided.

Wickham (2004) had come out with a method of idgimg opportunities that is known as heuristic
discovery. In heuristics discovery, the main ingeatfor creativity is the heuristics aspect, inieth
there are two typesanalysis heuristics andsynthesisheuristics. The analysis heuristics is the
cognitive strategies entrepreneurs adopt in ordegain and integrate new information about the
world, to understand the patterns in this inforomatand to spot market gaps. Whereas, the synthesis
heuristics involves using a cognitive strategy tind the ideas developed from analysis back
together again in a new and creative way, gengrainew perspective on customer needs and how
they might be addressed. In short, the analysisisteuis used is to identify the opportunitiesdan
the synthesis is actually creating innovations thilitexploit those opportunities (Wickham, 2004).
Opportunities can also be identified in various svaych as by being flexible, ability to embrack ris
and by chance.

FINANCIAL RESOURCES

For the purpose of this study, financial resouneder to the availability of financial resources or
capital in financing the technology-based ventardalaysia. The financial resources are available
through venture capital, government funds andfselding. Venture capital is defined as high risk
capital provided to growth ventures in exchangesfgnificant ownership in the venture (Fry, 1993).
Venture capitalist is known as the representatiz@ éirm providing high-risk capital to growth
ventures (Fry, 1993), however there is also oth#ha that define the venture capitalist as
individuals or firms that invest capital professatip (Meyer & Allen, 2000). From the above
definition, the definition provided by the first thor is much more accurate because it stressed on
providing high-risk capital to grow a venture, irhish that aspect is essential in every venture
capitalist action. Other than that, a venture edgibmpany can be defined as a private organisation
that is for profit organisations that purchase ggpbsitions in young businesses they believe to
have high growth and high profit potential (Zimme@nd Scarborough, 2002). However, the
following definition of venture capital company Bank Negara Malaysia (2000) will be adopted by
the studys a company that holds 70% of its investmentgmimsfinot listed on the KLSE; such firms
should be involved in “risky effort” or in new teablogy and/or a product approved by Ministry of
Finance(Bank Negara Malaysia Report, 2000).

Government Funds

Government lending to businesses remained actiyeaas outstanding to businesses registered the
third consecutive quarter of growth and keep omeasing at an annual rate of 1.5% as at the end of
the second quarter of 2005. The lending withinkthsiness sectors mainly towards the SME and the
loans outstanding to the SMEs expanding by 9% owarbasis at the end of the second quarter of
2005. Further, a higher number of SME accounts4@l), had their loans approved during the
guarter (Central Bank of Malaysia Report, 2005,5)g.

Government Loans

A study conducted on 115 women SME in Peninsuladai4a, showed that most women
entrepreneur rely on debt finance and non-bankcssuior fund and a significant number of women
SMEs have acquired government backed facilitiesuggport their venture (Zarina, Ismail & Laila,
2001).

MTDC

Furthermore, in Malaysia, Malaysia Technology Depetent Corporation (MTDC) is incorporated
on March 10, 1992 as a venture capital company rutige Ministry of International Trade and
Industry (MITI), its role is to encourage the demhent of technology-based ventures, by
providing technology financing through venture talpand identifying and transferring emerging
and strategic technologies to technology-baseduveritnformation Malaysia 2002 Yearbook).
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Self-Funded

Most self-funded firms tend to be from an entreprets vision, filling a need where the
entrepreneur has specific skills or resources. ;Témiguoted from R.H Hamilton:

“The entrepreneur of the self-funded e-firm tendlsé peripatetic, going to industry meetings in
part to keep up with changes in technology andrtheketplace but also to develop relationships that
can be relied on for help and advice when challemgalifficulties arise”(Hamilton, 2001; 280).

It is also supported by other researchers, that withe technology-based venture entrepreneurs
have substantial financial resources, experiendettack record of success (Jones-Evans, Steward,
Balazs & Todorov, 1998). In Malaysia, most SMEsmkxd that they are not getting enough help in
securing venture capital financing, and most ofttimance their companies with personal funds or
loans (Lee, 2002). Availability of financial resees has been identified as an important
determinant, which influences the decision to vemtinto technology-based venture as well as
supporting the growth of these ventures.

TECHNOLOGY MANAGEMENT

Technology management as defined by National Relsé€2ouncil, USA (1987)) is as follows:

“The management of technology links engineeringeree and management discipline to plan,
develop, and implement technological capabilitiesshape and accomplish the strategic and
operational objectives of an organization. (As agmeel in Chanaron & Jolly, 1999As described

by Chanaron and Jolly the management of technalegys with technology portfolio, in which the
scope is much more broader than on R&D alone, thalso has to focus on other issues such as
technology forecasting, scanning, creation andldpweent, acquisition, exploitation, dissemination,
commercialisation, transfer, implementation andhdiawal (1999). In the next paragraph, few
studies on issues related to technology managesnemliscussed in detail.

Related theories for technology management thateidiscussed are the Theory of Technological
Competence, Resource Dependency Theory. Technofapeptance Model and Technology
Adoption Model. The Theory of Technological Competermigygest that firms should possess
technological competence in order to gain competiidvantage over their competitors and it is
convenient for the firm to acquire advance techgplby having technology transfer unless the firm
can create their own technologesource Dependency Theatgfined organization as an open
system and are not sufficient, meaning that thezeresources that can not be generated internally,
and must mobilize other resources such as techicalogsource from other organizations in their
environment if they are to survive (Khin & Muhamma®01).The Technology Acceptance Model
is used to test the acceptance level of entrepreneMalaysia on IT adoption. The study showed
that if the system is easy to be used, then ordyethtrepreneurs are ready to adopt it, however,
although the system might be easy to be used munhidt a guarantee that the entrepreneurs will use
it (Ndubisi, Muhammad & Richardson, 2001; NdubisiMuhammad, 2003)Technology adoption
and changehad significant impact not only to the employees #élso to the business operation.
There is evidence from a study conducted in Thdilam textile and garment workers that showed
most of them are facing what is known as socio-enoa tension. This is due to new skills need to
be acquired in order to operate new machines thatréplaced some of the routine tasks (Islam &
Swierczek, 2001).

In a study conducted on 52 SMEs that include MadaySMIs, foreign owned and joint venture
firms, the result showed that linkages betweenidorend local firms had increased local firm's
technological capability (Abd Halim, Mohamed Safad Rosfadzimi, 2004). This situation is
critical because success of technology-based \estueavily dependent on the acceptance of the
technology by the company and employees, thus ayrbblem should be addressed carefully.Other
than that, innovation also plays an important iolthe technology management process. Innovation
is defined as creating wealth through meeting delr@nthe market and that explains why most
founders of new venture are innovative (Sharifdd02). Definition provided by Fry (1993) is the
most accurate definition that is the developmenh@f product, processes, services, or strategies
that have not previously existed, also, the transfereativity into marketable products. Hence, fo
this study the definition by Fry (1993) will be as& he innovation concept quo social and cognitive
process has combined individual and social levekcdption and explanation, without pitting two
against each other.
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The role of self in innovation is to show how thelfsacts as a form of balancing mechanism
between proactive drivers of the individual and #ueial or external forces that act upon the
venture. The innovator implicitly “uses” role bdfieas balancing factors for conducting the venture
where goals are enacted through a conception ofhghar she is. Such a process would be social in
the sense that the innovating self is being fortedlas an inner audience, to which self emerges as
agentive rather than just as a behavioural respmnsertain personal impulses or needs (Hellstrom,
Hellstrom & Berglund, 2002). From the above disaussit is undeniable that technology-based
venture creation and growth are highly dependenthenability of the technology entrepreneur to
manage technology and innovation in their companies

GOVERNMENT SUPPORTS/ASSISTANCE

Most SMEs in Asia look to their governments forisisgice and, it is undeniable that most countries
would adopt pro-enterprise policies to encourageepreneurship and development of SMEs. In
terms of SME friendly environments, analysts viewldJsia, Japan and Philippines on a lower plan
as compared with Taiwan, Hong Kong and Singapoaené3, 2002). Hence, it showed that they
perceived Malaysian government as not actively stpgr provide assistance to groom more SMEs
in the country.

However, the government has initiated the incubgt@mgram, mentoring program and training
program to assist new entrepreneurs. BesidesNia@ (Multimedia Development Corporation) in
Malaysia had collaborated with Noble May Leaderdbgntre as a means to help IT firms to sell
their products and services abroad (Min Keong, 2002chnology incubator programs are run
mainly to assist and groom more technology entreqres in Malaysia.

Technology Park Malaysia is established to proVidst-class infrastructures and services for
technological innovation and R&D, to enable hi-téctiustries to grow and compete in the global
marketplace. In the early stage, technology endregurs usually need desperately non-financial
assistance such as management, business expentisgofi skills that could be provided by the
incubator program. After a successful incubatiomique technology entrepreneurs should then
receive assistance from the venture capitalist conityy, who are willing to invest after the business
model has proven to be a working model (SharifalfR&ana, 2002). In 2001, about 20 business
incubators available in Malaysia, and MDC is hopthgt the number will increase and hope that
incubators have access to each other and alsodeoimgj an integrated effort and programme to be
conducted centrally. Other than that, MDC also ekipg the incubators to be self sustaining and
able to find a way to make money and have a busingxdel to keep going, by which besides
housing the start-ups the incubators must have gesnant teams to provide business support
services (Pardas, 2001).

Mentoring is one of the assistance programs farepntneurs and small business owners, in which
the mentor will be coach, advisors and counselongre as mentees will be entrepreneurs and small
business owners (Bisk 2003). A research conduatéeiand, it shows that technology entrepreneur
prefers to have mentor from an unrelated busines®isin order to avoid any “leakage” of the new
technology. Mentee usually will seek advice fromnitoe, which is of general nature and lack of
sectoral experience (Bisk, 2002). However, in awtaonducted on SME who are in the First
Business Programme that is a new-start supportramuge in UK, the findings showed that
effective learning is well served through a memgrielationship where clients are encouraged to
engage in reflective learning and where “just-imdf support is available (Sullivan, 2000). Besides
that, Boussouara and Deakins, after conductingdysin 23 high technology small firms (HTSF) in
Scotland believes that the development of mentatiming the early stage entrepreneurship process
is essential and linking mentors to networks ohhigchnology business who have good networking
contacts are an assets to the mentoring proce89)(19 Malaysia, Phaser Incubator Program had
built mentor and mentee relationship between wdaddtechnology entrepreneur with successful
technology entrepreneurs. Technology entrepreneers trained by successful entrepreneurs, in
which it is similar to the mentor and mentee relaship in an effort to groom more successful
technology-based venture. However, the succesggirogram is yet to be determined.

Although government have lined up few training aected by SMIDEC (Small and Medium
Industries Development Corporation) and other aigsria order to groom more SMEs in Malaysia,
however without their participation those traininge useless. There are studies conducted by
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previous researchers on SMEs attitudes and behawiouraining, and the design and delivery
characteristics of the training to be deliverethiem (Johnston & Loader, 2003). The issues on SME
attitudes and behaviour towards training is undapirue, because they are quite sceptical on the
value of the training, more responsive and ad hdhbeir training decision and also usually, unaware
of the training availability. Other than that, teeshould be sufficient understanding and close
relationship between the providers and the SMEsfléxibility of the training also essential foreth
SMEs because they are having tight schedule amtlyfirEMEs prefer informality in their training
meaning they want to have experiential learningy theed feedback and social interactions. Those
are issues that should not be ignored wheneveircais to be conducted, or else the training might
not get sufficient number of participants. Those igsues that were studied by Karen Johnston and
Kim Loader (2003) on SMEs that attended trainingaiversity of Teesside, UK, during the period
of October 1998 to June 2000. Thus, a study on SMBdlalaysian especially those who are
involved in technology based venture on their ndedtraining should not be ignored.

In short, government supports that include incolbptogram, mentoring and training also seen as
an important determinants for successful creatinod growth of technology-based venture in
Malaysia.

BUSINESSNETWORKS

Networks are defined as voluntary arrangements degiviirms aimed at providing a competitive
advantage for the participants (Fuller-Love & Them2004). There are few researchers who have
come out with a definition of “entrepreneurial netks” that is it helps owner manager strengthen
their business by providing access to scarce reseurthat includes skills, information and
knowledge (Macpherson, Jones, Zhang & Wilson, 2003)

In a study conducted on the behaviour of entrepnedecision-making, it showed that personal
networks and networking does take place (Taylort&rpe, 2004). By analysing both definitions,
the first definition is much more appropriate todmplied for this research context. Although many
SMEs had demonstrated an active network orientatfmwever network activity was more
important in those small firms that were growindhéC & Baines, 2000). It is supported by a study
conducted in Sweden on 54 firms committed to SM&vaeks from 2000 to 2002, it found out that
the SME networks is characterised by membershipsfiwith common goals and interdependencies
(Wincent, 2005).

In addition, a study conducted in the UK on theratees at the Personal Enterprise Show that were
aged between 30 and 49, found that networking anigegminded people to be more beneficial
than any business counselling session with a bssiadviser (Maniukiewicz, Williams & Keogh,
1998). However, according to a study conducted adaykia most Chinese entrepreneur have an
established networks among family members, clardiadect group in this country are involved in
ICT business (Md Nor, Ezlika & Ong, 2004). In adsticonducted on four New Zealand software
ventures on internalisation processes, in whichirttlastry is dominated by entrepreneurial ventures
competing with leading-edge technology in interoradl market. The findings showed that high-
technology ventures international market choice amudle of entry are determined by interest of
various network players. Influential network redaship may be both formal such as business
contact and informal such as family. In short, emteneurial high technology ventures are willing to
sacrifice some control over operations in ordesupplement their marketing weaknesses and to
gain market access (Coviello & Munro, 1995).

It is clearly showed that networks within a bussxeemmunity are extremely important factor in
sustaining business. Besides that, two main fadderstified on the reasons at the pre-start-upestag
the networks is not given priority are due to thahility to understand the concept of networking
and lack of true networking clubs or associatidviarfukiewicz, Williams & Keogh, 1998).

It is important for technology-based venture tomeap with a university based research and
development center in order to gain access forn@olgy transfer from the center. Malaysia has
SIRIM and public universities that carried out Ré&dtivities in producing new technologies or
innovations for technology-based venture to comratze. Nearly every year new inventions had
been created and it will be beneficial for Malapstachnology-based venture to have a strategic
alliance or network with SIRIM or any public unigiies research center to boost up their
technological invention activities. It is supportaga study conducted in Australia that showed most
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technology-based venture are weak in innovatiotesysand a researcher had identified a need for
Australian company to adopt a business model meatty Yissum (research development company
of the Hebrew University of Jerusalem) and Zemilievénture capital company in Netherland).
Yissum had unusual record of achievement in tedgyotransfer, in which had a large source of
applied research projects that are filing 30 topé@ent applications per year and sometimes had
promoted around 200 projects (Milton-Smith, 200Ihis indirectly have given the university
sufficient funds for R&D activities to be carriedtat the university level because funds are flgwin
into the university from any company that are ieg¢ed to buy innovation patents produced by the
university (Milton-Smith, 2001; Jeffery, 2003).

Manufacturing networks, groups of firms combinects to achieve competitive advantage are
growing in small manufacturing firm in the Unitedafs. CEOs who develop shared trust and
information technology does not play important sofer manufacturing networks. As for, joint
production networks and resource networks the imé&tion technology will be adopted easily
because it is important for coordination purposgseter, 2003). Thus, this is one form of strategic
partnership being build up by technology entrepuesievia manufacturing networks, joint
production networks and resource networks, in wigobups of firms combine forces to achieve
competitive advantage. It is inevitable for teclugylbased venture to apply business intelligent
framework that scanned the economic, technologaal social environment, to build strong
reputation or image with internal networks, andalekshing trust with networks (Raymond, 2003;
Goldberg, Cohen & Figenbaum, 2003; Sherer, 2008in8ton & Mullane, 2003).

In short, we can conclude that business networksnfloence technology entrepreneur in their
decision making, as a source of information, aseam for international or foreign market entry
strategy, technology transfer and a way to estabklisategic partnership with potential supplierd an
distributors.

ENTREPRENEURIAL DRIVES/TALENTS

As defined by Getley (1979), entrepreneurial diszéhe combination of creativity, hard work and
determination to succeed which is combined wittahifity to work with people and motivate them
to cooperate towards achieving the aimed progfessepreneurial drive usually stems from the
creative drive in combination with the determinatito achieve progress, tenacity and also
preparedness to take risks. Thus, for most teciggoémtrepreneur having all those elements are
essential in coming out with new innovation anchtedogy in order to ensure the survival of their
technology-based venture. In a study conducted2dnUBNITEN students in Malaysia, the finding
showed that factors that are significant for dmyithem to be entrepreneur are the need for
achievement, motivation, change, competitivenesage, conviction, social context (university) and
entrepreneurial intention. Surprisingly, money angderson need for flexibility are not factors that
will drive them to be entrepreneur (Kamariah, Yda&Wan Jamaliah, 2004).

Need for achievement can be defined as the peigomdlaracteristic of having a high need to
achieve personal goals (Fry, 1993), and high aehim@nt drive is defined as a strong desire to
succeed that is found among individuals who arélyigoal oriented (Hodgetts & Kuratko, 2002).
Other than that, in a study conducted on 20 SMEMataysia the finding showed that there is
significant relationship between entrepreneuriavedr and performance of a company (Haron &
Mohamed Dahlan, 2004). Internal locus of controtéined as the belief that individuals are in
control of their own destinies, rather than in trend of fate (Fry, 1993). Most entrepreneurs are
having high internal locus of control will differgate them from the rest of the population, in whic
those entrepreneurs expect their personal achiewsmead the course of their lives to depend more
on their own actions and permanent features rdkt@r upon external factors such as luck or other
people’s help (Diaz and Rodrigues, 2003). In otddyetter understand this topic, the next paragraph
will further illustrate the locus of control in eglon with the TSL model.

A Thought Self-Leadership Model discusses on theepreneur strategies and performance. This
model has 5 constructs, which are self-dialog, aleimtagery, beliefs, thought patterns and self-
efficacy perceptions (Neck, Neck, Manz & Godwin92® From the TSL model, it showed that the
self-dialogue, beliefs/assumptions and mental imageould indirectly shape the entrepreneur
thought patterns that will influence the self-edfiy of the entrepreneur. This self-efficacy will
influence the entrepreneur intention that will bewn on the entrepreneur performance whether on
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his/her autonomy, innovativeness, risk taking, activeness and competitiveness. This model is
consistent in the findings on a study conducted/alaysia on Malay and Chinese entrepreneur.
Chinese entrepreneur believes on power control peeple that would mean that they are more
excellent entrepreneur because individual with éggldecision making authority in the organisation
has the capacity to manipulate people and resoletsr in achieving goals (Md Noor, Ezlika &
Ong, 2004). Thus, this TSL model had portrayedldlces of control of an entrepreneur and those
factors that might influence the action of the epteneur in general.

CONCLUSION

SMEs are the major income contributor for Malaylsécause about 95% of Malaysian economic
activities depend on SMEs. Thus, in order to ensursustainable growth and development of
technology-based venture as a whole, it will beeffieral for policy makers to determine the
underlying factors that are responsible for theceasful creation and growth for such entities. The
determinants that are found to be important forghecessful creation and growth of technology-
based ventures are business opportunity, finanegdurces, technology management, government
support, business network and entrepreneurial slawvel talents.

Having the business opportunity alone is not sigffit to ensure the creation and growth of
technology-based venture in Malaysia successfulvé¥er, having the right business opportunities,
having sufficient financial resources, with thehtiggovernment supports, the right business network
and the right technology will indirectly boost upet entrepreneurial drives and talents of the
technology entrepreneurs to be more innovative amative in sustaining and developing the
business venture. Hence, without having identifibe right business opportunities, without
sufficient financial resources, without the rigbthnology, without the right government support,
without the right business networks, it will befiifilt for the entrepreneurs to have the drives and
talents to move forward.

Thus, by analyzing and studying these variablesemihance the contribution of this study towards
the identification of determinants for technologgsbd venture creation and growth in Malaysia.
Hopefully, the number of failure rates of techngldzased venture will be reduced and the number
of new technology-based venture in Malaysia wiliti@eased in the future.
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