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make charts illegible. This is why, if possible, increasing the number of dimen-
sions should be avoided in the analysis [Meulman, Heiser 1997|. These two di-
mensions provided valuable information about distances. If a variable discrimi-
nates well, subjects will be close to the category to which they belong. Subjects
(respondents) in the same category will be situated close to each other (i.e., their
results are similar, and the respondents selected the same or similar answers).

2. Empirical research results
Marlena Dzikowska, Marian Gorynia, Barbara Jankowska,
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2.1. Characteristics of the sample investigated

Over 40% of the respondents were limited liability companies (Chart 13). Also
strongly represented in terms of their number within the sample were joint stock
companies and individual proprietorships (27.4% and 13.9%, respectively). The re-
maining 15.2% of the numerical sample size consisted of general partnerships, civil
law partnerships, State Treasury companies, limited partnerships and cooperatives.

Chart 13. Legal forms of business [n = 230]

Limited liability company
Joint-stock company
Individual proprietorship

General parinership

Civil law partnership §
State Treasury company 1.3
Limited partnership 0.9

Gooperative || 0.4

0 10 20 30 40 50

Source: own study on the basis of empirical research results.

Because of the way the businesses were sampled for the study, all of the ana-
lysed entities were involved in the export of goods and/or services, i.e., they oper-
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ated in both domestic and foreign markets (Chart 14). Of the companies analysed,
61% are manufacturing firms, while 37% declare that they provide services.

Chart 14. Companies’ business activities [n = 230]*
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Source: own study on the basis of empirical research results.

Chart 15. Companies’ gross revenues [n = 230]
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Source: own study on the basis of empirical research results.

* The responses do not add to 100%. The respondents could indicate several areas of their
activity.







































































































